International Journal of Information Science and Management
Vol. 24, No. 3, 2026, 105-118
DOL: / DOR:

Original Research

Use of Social Networking Tools by College Librarians: A Study

Nagu N. Bansode S. B. Patil
Research Scholar, Department of Library & Information Associate Prof., Department of Library &
Science, Shivaji University, Kolhapur, Information Science, Shivaji University,
Mabharashtra, India. Kolhapur, Maharashtra, India.
Corresponding Author: nnb.rs.libsc@unishivaji.ac.in / sbp.lib@unishivaji.ac.in
nagubansode@gmail.com ORCID iD: https://orcid.org/0000-0002-8086-5025

ORCID 1D: https://orcid.org/0000-0002-4719-424X

Received: 21 February 2025
Reviewed: 06 April 2025
Accepted: 22 March 2026

Abstract

Social networking tools (SNTs) are gaining traction in academia and play a
significant role in disseminating information. By utilizing social networks, librarians
can connect with users’ communities, share valuable resources, provide updates on
new arrival materials and databases, and offer support for research inquiries. The
present study aims to explore the use of SNTs by college librarians working in
engineering, architecture, and agriculture colleges affiliated with three state
universities (Shivaji University, Kolhapur; Dr. Babasaheb Ambedkar Technological
University, Lonere; and D.Y. Patil Agriculture & Technical University, Talsande) in
the state of Maharashtra, India. The study found WhatsApp, YouTube, Facebook,
Telegram, Instagram, and LinkedIn as the most preferred SNTs among the
respondents. It is worth noting that librarians use SNTs for both personal and
professional activities. The surveyed college librarians are generally satisfied with
the facilities and information services provided through SNTs. The study identified
user security and privacy concerns, excessive advertisements, lack of information
authenticity, lack of proper training and technical knowledge, and lack of search
skills as the challenges encountered by the respondents when accessing SNTs.

Keywords: Social media, Social Networking Tools (SNTs), Academic Libraries, College
Librarians.
Introduction

Academic libraries are designed to provide users with information sources and services,
ensuring timely access to the required resources. They must embrace the latest technologies to
effectively disseminate information. Traditional communication methods were the primary
means of informing library users. However, in the 21st century, due to the advent of Information
and Communication Technology (ICT), traditional forms of communication may be slower and
less efficient in terms of speed, reach, and interactivity (Omeluzor, Oyovwe-Tinuoye &
Abayomi, 2016). Consequently, libraries have increasingly used social networking sites (SNSs)
as complementary communication channels to make services more user-friendly. Social
networking sites (SNSs) are web-based services that enable individuals to create public or semi-
public profiles within a defined system. Users can connect with others who share similar views
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and interests and navigate user-created links within the system (Boyd & Ellison, 2007). The
term ‘social networking site' is commonly used in public discourse to describe this phenomenon
and is often used interchangeably with ‘social media. In this context, ‘networking’ emphasizes
initiating relationships, even among strangers. Libraries have widely embraced SNSs to engage
with users and are increasingly using them to provide information to academic communities
(Gupta, Rubalcaba, Gupta & Pereira, 2022). Embracing these technologies is essential for
libraries to stay vital hubs of knowledge and information in education.

The emergence of Internet technologies, especially Web technology, i.e., Web 1.0, Web
2.0, and Web 3.0, has revolutionized how people use Social Networking Tools (SNTs) for
various purposes. These web applications enable individuals and libraries to interact, exchange
information, and share content, fostering collaboration through information and communication
technology (ICT) (O’Dell, 2010). SNTs empower users to connect, share, and receive feedback
on their posts, facilitating global connections. In the digital age, SNTs have revolutionized
communication and information sharing. Library and Information Science (LIS) professionals
now actively engage with patrons, researchers, and communities, transcending traditional
gatekeeping roles (Bhardwaj, 2014). These platforms have become essential tools for librarians,
researchers, and information professionals to enhance services. Through social media,
librarians can share information effectively by leveraging ICT's impact. It also allows users to
share various forms of media, strengthening professional relationships (Omeluzor et al., 2016).
Social networking tools (SNTs) serve specific functions within academic libraries, such as
information communication, archiving, dissemination, and knowledge organization. Facebook,
Instagram, LinkedIn, WhatsApp, Twitter (now known as X), etc., are significant tools for
effective information communication. Platforms like YouTube, Flickr, RSS feeds, SlideShare,
ResearchGate, and Academia.edu are useful for disseminating information. For knowledge
organization, tools such as LibraryThing, Podcasts, Mendeley, CiteThis for Me, and Google
Scholar are used in academic libraries (Sahu, 2016).

Despite some concerns about using social networking for outreach, academic librarians
should consider the potential benefits and develop thoughtful programs to use these tools
effectively (Dickson & Holley, 2010). Understanding how librarians use social networking
platforms within academia can offer insight into the evolving role of libraries in facilitating
access to information, promoting digital literacy, and fostering a sense of community among
students and faculty. This paper thoroughly explores the multifaceted applications of SNTs in
academic libraries. It covers their distinctive features, benefits, and potential challenges. The
discussion covers how librarians can effectively use these tools to engage patrons, promote
events, offer personalized services, and share updates. The study examines how LIS
professionals are aware of and satisfied with SNTs and how they use them for their professional
development.

Literature Review

An exploratory study by Chu and Du (2013) examined the use of social networking tools
in university libraries ranked in the Times Higher Education (THE) World University Rankings.
The findings revealed Facebook and Twitter as the most popular social networking sites among
academic libraries. Library staff were optimistic about the usefulness of these tools in
promoting services and communicating with students. However, limited time, inadequate

1JISM, Vol. 24, No. 3 July-September 2026



Nagu N. Bansode / S. B. Patil 107

staffing, and inadequate training are among the issues that organizations need to address to
effectively use social networking platforms.

Bhatt and Kumar (2014) surveyed students at Jawaharlal Nehru University (JNU), New
Delhi, to know their opinions and expectations on the library’s use of social networking sites
(SNSs). The study found that most students are aware of SNSs and use them frequently. The
study found that students are interested in interacting with librarians via SNSs and in receiving
information about library services, new arrivals, and events on these platforms. According to
Khan and Ansari (2014), social networks are valuable tools for libraries to communicate with
their users and effectively promote their services, particularly in reaching younger LIS
professionals.

Tella and Oyedokun (2014) evaluated online reference services offered through social
networking sites in selected university libraries in Nigeria. They found that most users preferred
Facebook, Twitter, and Ask-a-Librarian for online reference services, as these platforms were
more convenient than traditional desk reference services. Vanwynsberghe, Boudry,
Vanderlinde and Verdegem (2014) explained the role of social media specialists in delivering
information on social media in libraries. The study suggests that all librarians should integrate
social media more effectively into library housekeeping operations. Kaushik (2016) found that
most LIS professionals know and use SNS tools and services to interact with users and market
library services. However, they need policies on the use of SNSs in their libraries and have
concerns about the credibility, privacy, and security of data on SNS platforms. The study
suggests that libraries should develop clear policies for SNS use and provide proactive services
to users.

Gmiterek (2021) examined the use of social media platforms by Polish university libraries
during the spring-term lockdown due to the COVID-19 pandemic. The study highlighted
Facebook as the most prevalent platform among libraries, providing users with digital content.
The study revealed the importance of libraries adopting social media for user engagement when
physical access to library resources is restricted. The study reflects the growing trend among
libraries of using Web 2.0 tools to communicate and support users during challenging times.
Mahmood, Uddin, Hwang, Ostrovskiy, Orazalin and Griffiths (2023) examined the relationship
between SNS use, personality traits, user habits, and users’ subjective well-being. The study
suggests that SNS use is neither inherently harmful nor beneficial; its impact on subjective well-
being depends on various factors, including the user’s level of passion.

Ponera and Ngulube (2023) explored the implications of policies on the use of social
networking sites (SNSs) for knowledge sharing among postgraduate students at selected higher
education institutions in Tanzania. The study aims to assess whether such policies exist, how
aware students are of them, how well they understand the guidelines, and their compliance
when using SNSs for academic and non-academic purposes. Shivani and Haneefa (2024) found
that social media has enhanced scholarly communication; however, challenges such as
connectivity, copyright, and privacy persist. Ajayan and Thanuskodi (2024) examined and
compared the social networking tools used for information communication, knowledge
organization, knowledge distribution, and information promotion across five multidisciplinary
university libraries in Kerala. The study found that Facebook is the most preferred tool.
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Objectives of the Study

The objectives of the study are as follows:

* To assess the awareness level of college librarians regarding social networking tools.

* To identify and describe the purposes of utilization of social networking tools.

= To know the satisfaction reasons behind social networking tools-based library

practices/facilities/information services.
* To identify the problems and challenges that college librarians encounter in accessing
social networking tools.
Materials and Methods

The study assessed the use of SNTs among librarians working in engineering, architecture,
and agriculture colleges affiliated with three universities in the Maharashtra state of India.
These universities include Shivaji University, Kolhapur, Dr. Babasaheb Ambedkar
Technological University, Lonere, and D.Y. Patil Agriculture & Technical University,
Talsande. The study employed a survey research design with a ‘purposive sampling technique.'
After an extensive literature review and preparation of the objectives for the present study, an
online questionnaire was designed using Google Forms. The researchers collected librarians'
email IDs and contact numbers from various sources (viz., faculty members, the Shivaji
University Affiliated College Librarian's Directory, and institutional offices). They sent
questionnaire links to the email IDs and WhatsApp numbers of 46 college librarians. A total of
42 valid responses were received, resulting in a response rate of 93.48%. The collected data
were then exported to Microsoft Excel and analyzed using SPSS. Descriptive statistics were
used to present the demographics and preliminary information. Statistical measures such as
standard deviation (o), mean (p), and coefficients of variation (C.V.) were used. These
measures enable researchers to understand data characteristics and variability, evaluate the
reliability of their findings, and compare results with those of other studies.

Results

Awareness level of college librarians regarding social networking tools

Table 1 shows the respondents’ awareness level of various social networking tools. Across
communication tools, WhatsApp emerges as the most familiar, with 90.48% of respondents
being fully aware of it, followed by Facebook (71.43%), Telegram (61.90%), Instagram
(52.38%), and LinkedIn (38.10%). These results highlight the widespread familiarity with these
platforms. In contrast, Ning (9.52%) and MySpace (19.05%) have the lowest levels of
awareness, suggesting a need for greater visibility and user education about these platforms.
Among organization tools, Netvibes (4.76%), Technorati (4.76%), and aNobii (9.52%) have
the lowest awareness levels, while Podcast and LibraryThing have relatively higher awareness
at 21.43% and 19.05%, respectively. The study found YouTube to be the most recognized
distribution tool, with 78.57% of respondents reporting full awareness, while Digg had the
lowest awareness at 11.90%. These findings highlighted the need for targeted academic efforts
to enhance awareness and understanding of the diverse social networking platforms.
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Table 1
Opinion on the awareness level of social networking sites
Social Slightly
Networking Full;z 3a)ware aware Unz(a;;are Mean | S.D. ((jo/\g Rank | Median
Tools 2) °
Communication Tools
Facebook 30 10 2(4.76%) | 2.67 | 0.56 21 2 3
(71.43%) | (23.81%) e ' '
Instagram 22 17 3(7.14%) | 2.45 0.63 25.7 4 3
£ (52.38%) | (40.48%) S B ' ‘
Telegram 26 13 3(7.14%) | 255 | 0.59 23.1 3 3
& (61.90%) | (30.95%) A ' ‘
38
hatsA 4(9.52¢ 00%) | 2. : 10. 1
WhatsApp (90.48%) (9.52%) | 0(0.00%) | 2.90 [ 0.30 0.3 3
. 16 18 8
LinkedIn 38.10%) | (42.86%) | (19.05%) 2.19 | 0.74 33.8 5 2
13 19 10
BI 207 | 0.77 37.2 6 2
o8 (30.95%) | (45.24%) | (23.81%)
. 12 19 11
Twitter (X) @857%) | @s2%) | @6.19%) 2.02 | 0.78 38.6 7 2
9 29
7 o
Ning 4(9.52%) 2143%) | (69.05%) 140 | 0.67 | 479 9 1
8 11 23
MyS 164 | 074 | 451 8 1
yspace (19.05%) | (26.19%) | (54.76%)
Organization Tools
Netvibes 2 (4.76%) 10 30 133 | 057 | 429 5 1
U (23.81%) | (71.43%) | ' '
. . 8 12 22
LibraryThing (19.05%) (28.57%) | (52.38%) 1.67 0.78 46.7 2 1
9 17 16
Podcast 2143%) | (4048%) | (38.10%) 1.83 0.74 40.4 1 2
8 30
aNobii 4(9.52%) (19.05%) | (71.43%) 138 | 0.66 | 478 3 1
Technorati 2 (4.76%) 12 28 138 | 0.63 45.6 3 1
U (28.57%) | (66.67%) | ' '
Distribution Tools
YouTube 33 6 3(7.14%) | 2.71 | 0.60 22.1 1 3
(78.57%) | (14.29%) e ' ' '
16 16 10
Snapchat (38.10%) | (38.10%) (23.81%) 2.14 0.77 36.0 4 2
11 13 18
Pi 1. : 432 2
nterest 26.19%) | (30.95%) | (42.86%) | 52| 07 3 !
12 17 13
RSS Feed @8.57%) | @048%) | (30.95%) 198 | 0.75 37.9 5 2
. 11 15 16
Flickr 26.19% | Gs71%) | (8.10%) 1.88 | 0.78 415 6 2
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Social Slightly
Networking Full;z 3a)ware aware Unz(a;;are Mean | S.D. ((:‘V\; Rank | Median
Tools ) ’
o 27 9 6
Wikipedia (64.29%) 2143%) | (1429%) 2.50 0.73 29.2 2 3
19 13 10
SlideSh 2.21 0.80 36.2 3 2
1deshare 45.24%) | (30.95%) | (23.81%)
17 22
Lif 149 1. . 43.2 1
Second Life 3 (7.14%) (40.48%) | (52.38%) 55 0.67 3 9
TeacherTube 4 (9.52%) 17 21 1.60 0.67 41.9 8 1
PN 40.48%) | (50.00%) | ' ‘
5 12 25
Di 1.52 0.69 45.4 10 1
186 (11.90%) | (28.57%) | (59.52%)

Note: S.D. — standard deviation; C.V. — The coefficient of variation

The median values indicate that college librarians are highly aware (Median-3) of widely
used platforms such as WhatsApp, Facebook, YouTube, and Wikipedia. Slight awareness
(Median-2) is observed for tools such as Instagram, Telegram, LinkedIn, Blog, Twitter (X), and
SlideShare, while low awareness (Median-1) is evident for less commonly used platforms such
as Ning, MySpace, and Digg. Ranking based on mean scores confirms that WhatsApp,
YouTube, and Facebook are the most familiar social networking tools among respondents.

The standard deviation (S.D.) and coefficient of variation (C.V.) indicate significant
variation in awareness across SNTs; this variation is crucial for understanding how librarians'
familiarity with these tools affects their actual use. This disparity in awareness levels across
categories highlights the varied nature of SNTs and their purposes. Table 1 shows standard
deviation (SD) values (ranging approximately from 0.30 to 0.80), indicating low to moderate
variability in awareness levels among college librarians. The coefficient of variation (C.V.)
values (approximately 10% to 48%) suggest that awareness is relatively consistent across
widely used platforms such as WhatsApp, Facebook, and YouTube, while comparatively higher
variability is observed for less familiar tools like Ning, MySpace, and aNobii.

Table 2 presents the purposes for which respondents use SNTs, categorized by frequency
of use. Sharing photos, files, music, and videos, and posting status updates are the most
frequently engaged activities on SNT platforms, with mean scores of 4.26 and 4.07,
respectively. This indicates that respondents primarily use social networking platforms to share
content and provide status updates. It is found that 38.10% of respondents use social networking
tools for entertainment activities, such as listening to music and watching videos. Additionally,
many users engage with SNTs for professional networking (33.33%) and career development
(30.95%). This highlights the growing importance of these platforms in professional contexts.
Other purposes include browsing profiles, organizing learning activities, and staying updated
on events (28.57%), suggesting these platforms facilitate information exchange and discovery.
The results indicate that while SNTs can be used for educational purposes such as creating
quizzes (21.43%), writing blogs (19.05%), and creating forums or events (26.19%), these uses
are less frequent than others. It is significant to find that 42.86% of the respondents use SNTs
for communication and consultations with colleagues, tracking people they are contacting as
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new friends, and instant messaging.
Table 2
Purposes or activities of using social networking tools
MFU FU ou RU NU
Purposes Mean| S.D. | C.V.
&) 4 3) )] )
e, houghts iows,sores| 1T | 15 15 a1 0l | g
S S ’ (40.48%) | (35.71%) | (11.90%) | (9.52%) | (2.38%) | ’ '
& experiences
Communication and
cking more sbout peepie| 15 | 15 13 s 11 ol oo | g
7| (42.869 719 .149 11.909 2.389 ' ' '
contacting new friends, and (42.86%) | 35.71%) | (7.14%) | (11.90%) (2.38%)
Instant Messaging
Learn more about online E-
content gateways, such as 15 1 5 )
MOOCs, SWAYAM, e-PG 9(21.43%) 3.76 | 1.14 | 30.3
o 0, 0 o
Pathshala, LIS Links, and RSS (35.71%) | (26.19%) (11.90%)) (4.76%)
Feeds/Aggregates.
To share photos, files, music, 22 13 3 (7.14% 4 000% | 426 | 090 | 211
and videos (52.81%) | (30.95%) (7.14%) (9.52%) (00%) | 4. ‘ ‘
To post status updates 18 16 3 2
3(7.149 4.07 | 1.02 | 25.1
(42.86%) | (38.10%) ( %) (7.14%) | (4.76%)
Like, share, and comment on 16 15 4 3
’ ’ 4 (9.52% 3.88 | 1.12 | 28.9
the updated posts (38.10%) | (35.71%) ( ) (9.52%) | (7.14%)
Browse other  people’s 12 12 11 6 1 3671 113 | 303
profiles, photos & videos (28.57%) | (28.57%) | (26.19%) |(14.29%)| (2.38%) | ~° ' '
To know forthcoming
refresher courses, webinars, 12 14 10 6 0000% | 3.76 | 1.06 | 282
seminars, workshops, faculty| (28.57%) | (33.33%) | (23.81%) |(14.29%) (00%) | 3. ’ ’
development programs, etc.
Participate  in  particular 15 1 10
interest grogps to create social (35.71%) | (26.19%) 6 (14.29%) (23.81%) 0(00%) | 3.74 | 1.12 | 29.9
& community groups
Seeking career 13 8 10 4
. . 7 (16.67% 338 | 1.28 | 379
development/job opportunities| (30.95%) | (19.05%) ( %) (23.81%)| (9.52%)
Writing  blogs,  creating . 12 o 9 7
viogs/shorts 8 (19.05%) (28.57%) 6 (14.29%) (21.43%)| (16.67%) 3.12 | 1.34 | 429
For academic purposes e.g., 14 10 5
i i ki 21.439 4(9.529 2 1.22 .1
creatl.ng quizzes and asking a |9 (21.43%) (33.33%) (9.52%) (23.81%) | (11.90%) 3.29 37
question
To create forums, groups, and 11 13 5 7
0
cvents (26.19%) | (30.95%) 6 (14.29%) (11.90%) | (16.67%) 3381 1271376
For professional activities and
networking, e.g., participating 14 10 7 3
. . . 8 (19.05Y 3.60 | 1.20 | 333
in webinars, video| (33.33%) | (23.81%) ( %) (16.67%) | (7.14%)

conferencing/real-time
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MFU FU ou RU NU
Purposes Mean| S.D. | C.V.
P 6)) “) 3) 2 O]
interaction
Organizing learning activities
on specific courses and 12 12 9 3
keeping  up-to-date  with 6 (14.29%) 350 | 1.21 | 34.6

(28.57%) | (28.57%) (21.43%)| (7.14%)

publishing events and stories
of interest to students

Notifying library activities to 15 13 4 2

. 8 (19.059 . . .
user communities (35.71%) | (30.95%) ( %) (9.52%) | (4.76%) 3831 1051 274
For entertainment
e.g., downloading games, 16 9 7 3

7 (16.67%) 3.67 | 120 | 32.7

Lurking, listening to music &| (38.10%) | (21.43%) (16.67%) | (7.14%)

watching videos

Note. Five-Point Scale: 05= Most Frequently Used (MFU), 04= Frequently Used (FU), 03= Occasionally
Used (OU), 02= Rarely Used (RU), 01= Not Used (NU)

Table 2 presents the purposes of SNT usage among college librarians, highlighting their
engagement levels across activities. It is observed that the mean scores are high for activities
such as sharing photos, files, music, and videos (Mean = 4.26); communication and messaging
(Mean = 4.05); expressing opinions (Mean = 4.02), and posting status updates (Mean = 4.07),
suggesting that these are the most frequently used purposes. These activities indicate relatively
low variability (C.V.=21%-25%), indicating consistent responses among college librarians.
Moderate usage is observed for activities such as liking and commenting on posts, browsing
profiles, participating in groups, and accessing academic information (mean = 3.6-3.9), with
moderate variability (C.V. = 28%-33%). Lower mean scores are observed for blogging (mean:
3.12), career development (mean: 3.38), and creating forums (mean: 3.38), and these activities
also show relatively high variability (C.V. = 35%-43%), indicating less consistent usage
patterns among college librarians.

The findings indicate that social networking tools are predominantly used for
communication, content sharing, and accessing information-related activities. These patterns
suggest that SNTs play an important role in facilitating routine professional interaction and
information exchange among college librarians.

Satisfaction reasons behind social networking tools-based library practices / facilities
/information services

Table 3 reveals that librarians are generally satisfied with the facilities and information
services provided through SNTs. The result shows that the most common reason for satisfaction
was the full-fledged availability of ICT facilities, cited by 78.57% of respondents. An interest
in using SNTs was mentioned by 69.05%, and the benefits of building a professional community
were noted by 54.76%. Notably, a significant number of respondents (45.24%) expressed trust
in SNTs and preferred utilizing digitized services. Overall, librarians are becoming increasingly
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comfortable using SNTs to access information and stay informed about the latest trends in their
field.

Table 3
Satisfaction reason behind SNT-based library practices/ facilities/information services
Satisfaction Reasons Frequency Percentage

Full-fledged availability of ICT Facilities 33 78.57%
Interested in the use of SNTs 29 69.05%
Reminder and notification of library activities for user
communities<[join>Reminder and notification of library activities 18 42.86%
for user communities
Trust SNTs and like to follow digitized services 19 45.24%
Building a professional community 23 54.76%
Competencies for effectively marketing library services and 2 5238%
resources

Problems and challenges encountered by college librarians in accessing social networking
tools

Accessing and retrieving information from various SNTs is a skill. With their expertise,
LIS professionals are adept at quickly finding the desired information. However, they also face
challenges associated with these platforms. The nature of these challenges varies, including
skill levels, knowledge about recent trends, and the non-availability of ICT infrastructure. Table
4 presents the key challenges librarians face when accessing and using social media platforms.
The findings reveal that the primary concern (78.57%) 1s data security and privacy, highlighting
concerns about cybercrime. Therefore, librarians need to be more vigilant in preventing the
misuse of information. (69.05%) of college librarians experience unwanted advertisements,
“junk” sites, and paywalls that hinder access to the desired information. This indicates that users
are disturbed by intrusive content and advertising while using SNTs. Notably, 47.62% of the
respondents were concerned about the lack of information about content authenticity. This
raises doubts about the trustworthiness of information on SNTs, highlighting the issue of
misinformation and fake news on these platforms. About half of the respondents faced addiction
to SNTs and time management issues. These findings underscore the potential dangers of
excessive social media use. Whereas 38.10% of the respondents felt SNTs were distracting,
diverting them from their original purpose for accessing the platform. The study also found that
52.38% of respondents experienced login credentials and registration issues, highlighting user
frustration with barriers to accessing content.

Table 4
Problems and challenges encountered while accessing social networking tools
Problems Frequency Percentage
Lack of data security and privacy/cybercrime 33 78.57%
Excessive advertisements /too many “Junk” sites, and
encountering sites that want to pay or register to access 29 69.05%
information
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Lack of authenticity of the information 20 47.62%
Lack of proper training and technical knowledge 20 47.62%
Lack of searching skills and ICT techniques 20 47.62%
Distraction from the initial purpose of accessing 16 38.10%
Lack of confidence/self-motivation 13 30.95%
Login Credentials/sites that require registration with them 22 52.38%
Addiction and time management 21 50.00%
Discussion

The present study aimed to determine the use of Social Networking Tools (SNTs),
platforms that enable social interaction and content sharing, by college librarians in engineering,
architecture, and agriculture colleges affiliated with three state universities in Maharashtra,
India. It assessed librarians’ awareness, utilization, satisfaction, and challenges encountered in
employing SNTs for both personal and professional purposes. In the present study, the
Technology Acceptance Model (TAM) provides a more robust theoretical foundation for the
findings. The findings revealed that the librarians are highly aware of WhatsApp, YouTube,
Facebook, Telegram, and Instagram. They mostly prefer these SNTs for sharing library-related
content with users, building user communities, and building strong professional networks. It
further reveals that librarians perceive these tools as high-utility instruments for enhancing
library and information service delivery and professional visibility. This finding is consistent
with previous studies by Dickson and Holley (2010), Chu and Du (2013), Bhardwaj (2014),
and Shivani & Haneefa (2024). Social networking tools are primarily used for sharing content,
posting updates, and professional networking. This aligns with previous studies highlighting
the growing importance of social networking tools in the academic environment. It enhances
the increasing role of these tools in academic libraries for information dissemination,
emphasizing their potential to enhance library services, foster professional networking, and
boost user engagement. The awareness levels of SNTs among librarians varied significantly,
with WhatsApp, YouTube, and Facebook being the most recognized tools, while platforms like
Ning and MySpace had minimal awareness. The varying levels of awareness and reported
technical challenges (such as searching skills and privacy concerns) represent significant
barriers to Perceived Ease of Use (PEOU). While the ICT facilities are satisfactory, challenges
such as insufficient training and technical expertise hinder the full adoption of these SNTs. This
finding is consistent with earlier research (Chu & Du, 2013), which indicated Facebook as one
of the most popular tools among academic libraries. The present study highlights WhatsApp
and YouTube’s dominance, reflecting changing user preferences in India. Statista Search
Department (2024) also reported WhatsApp as the most-used social media platform in India,
followed by YouTube. The high awareness of these tools shows their potential for effective
communication and information dissemination in academic libraries, indicating a promising
future for library services. Librarians generally reported high satisfaction with social
networking tools, which they attributed to the availability of ICT facilities and the ability to
build professional communities. This finding is supported by Gmiterek (2021), who
emphasized the importance of social media in maintaining user engagement during the COVID-
19 pandemic.
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The study found librarians use social networking tools (SNTs) to share photos, files, and
videos; post status updates; and engage in professional networking. This study aligns with the
findings of Bhatt and Kumar (2014), who noted that students and librarians increasingly prefer
interacting through SNTs for library-related activities. Similarly, a study by Haneefa and
Sumitha (2011) found that most respondents primarily use SNTs for formal communication,
serving to connect and reconnect with friends and family. However, the study also noted that
librarians encounter specific challenges and problems when accessing SNTs, such as privacy
concerns, excessive advertising, a lack of information authenticity, and limited technical
knowledge and search skills. Previous studies have also raised these issues (Kaushik, 2016;
Haneefa & Sumitha, 2011). The study suggests that platforms are needed to address these
concerns, enhance user experience, and mitigate potential risks associated with the responsible
use of SNTs in academic libraries. Training and enhanced user interfaces could address many
of these challenges. This study suggests targeted training programs to boost librarians’ digital
literacy and technical competencies/skills. Despite the issues, librarians are generally satisfied
with the ICT facilities and services provided by SNTs, appreciating benefits such as improved
communication, professional networking, and access to digital resources. Lastly, the study
highlights the evolving role of librarians in leveraging SNTs to meet their communities'
information needs while navigating the complexities of digital platforms. The study results also
complement those of Shoyel and Jalal (2019), which highlight the essential role of librarians in
transitioning from traditional resource management to key players in digital access, discovery
services, resource sharing, research assistance, and collaborative information management.
They also noted that librarians serve as universal educators in the digital age, actively
disseminating library resources and emerging services to address users’ needs. The shift in
librarians’ roles from bookkeepers to knowledge facilitators is viewed through the TAM lens
as a change in librarians’ behavioral intention (BI) to adopt technology. Their adoption is not
merely a trend but a strategic response to the perceived necessity of digital access in academic
libraries.

Conclusion

Social networking tools have become crucial platforms for sharing real-time information.
They offer new outreach options for academic librarians and provide a new venue for engaging
users in library activities. The present study provides insight into the increasing adoption of
social networking tools among librarians working in professional colleges under the jurisdiction
of three state universities in Maharashtra, India, and has proven beneficial. The study findings
indicate that college librarians are aware of the different types of social networking tools. Their
level of awareness ranges from fully aware to unaware across communication, organization,
and distribution tools. Among all the tools, WhatsApp, YouTube, Facebook, Telegram,
Instagram, and LinkedIn are the most preferred by the respondents. They use SNTs for both
personal and professional activities. In this research, the distinction between personal and
professional SNT use is more appropriately viewed as a continuum. Some activities are mainly
personal (e.g., entertainment, viewing profiles, sharing photos/videos, status updates, liking,
and commenting), and some are clearly professional (e.g., notifying library activities,
organizing learning activities, participating in webinars, academic discussions, career
development, and professional networking). But many activities occupy a hybrid or liminal
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space, where personal expression and professional roles intersect. For example, opinion

sharing, idea sharing, and blogging/vlogging can be both personal and professional. Interacting

with colleagues and joining interest groups and forums combine social and professional

engagement. Participation in e-content gateways (MOOCs, SWAYAM, etc.) and monitoring

academic events is self-development for personal and institutional purposes. So, librarians’ use

of SNT can be theorized as “context collapse” and “role convergence,” in which multiple

contexts (friends, colleagues, and users) and purposes are blended on the same platform, making

them difficult to separate. The surveyed college librarians are generally satisfied with the

facilities and information services provided through SNTs. However, the widespread use of

SNTs also presents challenges, including user security and privacy concerns, excessive

advertising, lack of information authenticity, insufficient training and technical knowledge, and

limited search skills. To address these challenges, universities must implement effective

policies that promote responsible SNT usage. As these technologies evolve, LIS professionals

and researchers must stay informed about the latest trends and best practices, ensuring

responsible and ethical use while maximizing the benefits of these tools. Integrating social

networking training into the professional development of college librarians will enable them to

better support students and researchers in navigating the vast array of available digital

resources.
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